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As the largest international 
spirits market by volume 
and second largest by value, 
India’s alcobev sector is all set 
to up the ante, led by India’s 
favourite brown spirit, Whisky. 

SANDEEP ARORA
Consulting Editor,  
Whisky Magazine (UK)

Today, the Indian single 
malt whisky space has 
over 140 expressions 
across 10 market 
players, compared 
to just two or three 
options available a 
decade ago.
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Amrut Distilleries, the great In-
dian whisky, recently captured 
international acclaim by winning 
a slew of global awards, includ-
ing at ISC, London. Amrut man-
aged five golds, setting a new 
standard for Indian Whisky glob-
ally. Interestingly, six out of the 
top 10 whisky brands in the world 
are from India; a third of the 30 
fastest growing spirits brands in 

the world are Indian, according 
to the latest report by Drinks 
International. With Indri and 
Rampur also gaining ground 
and winning global awards, the 
case for Indian whiskies as a new 
globally-competitive category is a 
compelling one.

While Whisky has always been 
the country’s favourite spirit, 
it has only just started to offer 
cultural and regional products 
that have proved popular and 

beneficial for the Indian alcobev 
market. “The last five years has 
seen a gradual acceptance and 
appreciation for Indian products. 
The trend has demonstrated that 
Indian products have surpassed 
global counterparts in terms of 
brand love in the last year,” avers 
Thiruvikram Nikam, Joint MD 
Amrut Distilleries. A lot of this 

“While single malt  
continues to be popular 

among Indian consumers, 
there’s an appreciation for 
quality and craftsmanship 

to which this category 
caters perfectly.”

Caspar MacRae, President and CEO,  
The Glenmorangie Company

deep appreciation for authentic-
ity and locally crafted products 
is driven by an increasingly 
exploratory Indian consumer, 
which in turn, has fostered 
a culture of experimentation 
and driven demand for quality, 
locally-produced alternatives 
that offer unique narratives and 
celebrate India’s heritage. 

Caspar MacRae, President 
and CEO, The Glenmorangie 
Company attributes this trend 
to the rise of at-home consump-
tion of Scotch whisky during the 
pandemic, which has continued. 
“While single malt continues 
to be a popular choice among 
Indian consumers, there’s an 
appreciation for quality and 
craftsmanship to which this cat-
egory caters perfectly. We’ve also 
seen a rise in demand for single 
malts in the premium-plus seg-
ment in India as consumers 
seek out limited-editions and 
rarer creations, in addition to 
core favourites,” he adds.

Movers and Shakers
It’s the younger demographic 
that’s playing a leading role in 
the Indian whisky narrative, ac-
cording to Neeraj Kumar, Man-

A
The global whiskey market 
valued at US$ 68.2 billion in 
2022 is projected to reach  
US$ 105.46 billion by 2030 
with a CAGR of 5.6 per cent. 

Amrut Distilleries (left) won 
five Gold medals at the 
2024 International Spirits 
Challenge in London; Price: 
upwards of `4,700 (750 ml); 
Rampur, an Indian single 
malt whisky is hand-crafted 
and aged in the foothills of 
the Himalayas (far left) Price: 
Rampur Single Malt `12,500 
(approx.) for 750 ml; Indri 
is another award winning 
single malt whisky from 
India; Price: `3,940-11,500  
(below); Global giant Diageo 
launched Godawan in 2022, 
Price: `5,400 (700 ml)
Indri (below) 
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aging Director, Suntory Global 
Spirits: “The younger audience 
today not only looks out for prod-
ucts that are unique but also those 
that promote the correct values 
and bring out whiskies that are 
fully understood in depth”. With 
a preference for experimenta-
tion and novelty, as well as health 
and wellness, trends and recom-
mendations heavily influence the 
drinking styles of these younger 
consumers. “Above all, they value 
authenticity, quality, and storytell-
ing,” explains the spokesperson for 
Nikka Whisky, Japan.” Another 
reason driving this trend is the de-

mocratisation of whisky produc-
tion beyond the five major whisky 
countries and the globalisation of 
the whisky industry. 

Premiumisation is one of the 
bigger trends outlining India’s 
alcobev market, which is poised to 
grow by 7 per cent CAGR over the 
next decade. As more consumers 
opt for luxury spirits, particularly 
those made in India, local crafts-
manship and small batch pro-
duction has mushroomed, with 
homegrown and artisanal brands, 
gaining both international recog-
nition and a rising, loyal, domestic 
fan base. Today, the Indian single 

“It’s the younger 
demographic that’s 
playing a leading role  
in the Indian whisky  
narrative.”
Mr. Neeraj Kumar,  
Managing Director,  
Suntory Global Spirits

malt whisky space has over 140 
expressions across 10 market play-
ers, compared to just 2-3 options 
available a decade ago, indicating a 
clear preference towards premium 
single malt offerings. Rosy as the 
scenario is, “there needs to be a 
push for consumer education on 
reading labels and understanding 
the finer points of product dif-
ferentiation,” cautions Nikam of 
Amrut Distilleries. 

Delighting a  global palate
Gazing into the crystal ball, 
Vikram Damodaran, Chief In-
novation Officer, Diageo India 
indicates five key trends for brands 
and products: “Brands and prod-
ucts being created for a better 
world, a balanced life, for digital 
nomads, for communities and 
tribes, and for experiences cater-
ing to indulgence and pleasure. 
Therefore, newer products should 
address these needs. Also, within 
the global alco-bev industry, par-
ticularly whisky, there’s a growing 
preference for low or no-alcohol 
alternatives made with natural 
ingredients, as health and wellness 
assume centrestage, outlining a 
shift towards drinking better”.

‘Drinking better’ has also trans-
lated into a stronger appetite for 
limited edition and rare whiskies 
and collectible spirits, where legacy 
and heritage whiskies are tapping 
into the single malt surge. With 
luxury spirits in India being valued 
as assets and collectibles, their 
appreciation is not just limited to 
their exceptional quality and taste 
but also as investment pieces. This 
added dimension of luxury spirits 
as collectibles is only adding to 
their allure as coveted items.  

This widening club of appre-
ciation has engaged even global 
players such as Diageo and Pernod 
Ricard that used to import whis-
kies from Scotland. They now plan 
on diversifying their collection 
with regional and Indian products. 

Pernod recently launched Longi-
tude 77, an Indian single malt that 
pays homage to the nation’s cultur-
al diversity. “In order to solidify our 
position and drive unprecedented 
momentum in India, we are ac-
celerating our presence in whisky 
with DEWAR’S, the world’s most 
awarded blended Scotch whisky 
and ROYAL BRACKLA, reinforc-
ing our commitment to India’s 
whisky culture,” says Vinay Golik-
eri, Managing Director,  
Bacardi India.

As the largest international 
spirits market by volume and 
second largest by value, India’s 
alcobev sector is a sea of potential. 
A diverse and dynamic consumer 
base, including over 20 million 
new consumers entering the legal 
drinking age (LDA) each year, 
coupled with favourable market 
dynamics such as globalisation 
and rising affluence, have fostered 
a fertile environment for innova-
tion and creativity. Moreover, the 
ongoing evolution of India’s off-
trade and on-trade landscape is a 
promising development. Off-trade 
outlets have transformed from 
caged, over-the-counter setups into 
immersive shopping experiences 
with rapidly expanding browsable 
outlets. Simultaneously, on-trade 
venues have evolved into world-
class bars and lounges, by featuring 
in the Top 100 Bars of the World 
and the Top 50 Bars of Asia. This 
evolution underscores the im-
mense opportunities that India 
continues to offer for spirits busi-
nesses worldwide.

Indian whiskies have astutely 
cornered all touch points in terms 
of essence and character, simulta-
neously working up to the top to 
stand out, with premiumisation as 
key. Celebrating craftsmanship and 
local pride, Indian whiskies are 
currently dominating the global 
market by 53 per cent. Clearly its 
finally time to toast the Indian 
brown spirit!

“In order to drive 
momentum in India, 

we are accelerating 
our presence in whisky 

with Dewar’s and 
RoyalBrackla, reinforcing 

our commitment to 
India’s whisky culture.”

Mr. Vinay Golikeri,  
Managing Director, Bacardi India & 

Neighbouring Countries

Crazy Cock is a single malt 
whisky distilled from 6 row Indian 
barley, sourced from the plains 
of North India; Price: Crazy Cock 
Dhua (Peated) `12,500 for 750 
ml (right); Launched by Pernod 
Ricard, Longitude 77 is an Indian 
single malt that is named after the 
meridian line that crosses through 
the heart of India (opposite page); 
Price: `5,500 (750 ml)

SPIRIT
WHISKY

* prices may vary depending  
on state duties 


