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LIQUOR FIRMS
ADOPT CORK
STOPPING

The Indian liquor indus-
try is adopting global
practices in packaging,
including a slow but
steady readiness for cork
stopping solutions.
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Indian liquor brands plan cork stopping

FOR HIGH-END SPIRIT

MINI TEIASWI

Bangalore

HE  Indian
liquor indus-
try, mostly the
premium seg-
ment, is
marching to-
wards maturity and style by
adopting global practices in
packaging, including a slow
but steady readiness for
cork stopping solutions,

Globally, most of the
high-end liquor labels come
with best quality corks,
made of Cork Oaks grown in
Portugal. India has dozens
of quality liquor brands, but
poor quality packaging, bot-
tling and the use of plastic,
guala caps and screw caps
make them unappealing to
the global consumers,

Many liquor manufac-
turers in the country have
started replacing  plastic
caps with original cork clo-
sures for their high-end
spirit segment meant for
exports. A good bottle and a
great cork can command a
high premium. Cork stop-
pers are considered more
hygienic, premium, and
comes with some aesthetic
value. Cork also helps re-
tain the natural character-
istics of the liquor, said
Sandeep Arora, director of
Spiritual Luxury Living, a
consulting firm in the luxu-
TV Spirits space.

As per Karnataka Brew-
ers & Distillers Association
president  Arun  Kumar
Parasa, cork adds to the
style and appeal of the
brand. Also, it offers a dif-

ferent feel to the consumer
when he pulls out the cork
and pours the drink

“Cork is considered a
premium and more stylish
stopping solution in global

markets, especially  for
wines, vodkas and other
premium brands. Corks are
no aliens to India and we
used to have them for ages.
\We even had small shops
selling local soda bottles
with cork stoppers. But
cork comes with a scare of
adulteration in our country,
though the mindset is
changing,” added Parasa.
Cork or wood pieces
used to be the closure solu-
tions for bottles in India in
the older times, they were
prone to tampering and
adulteration and therefore,
cork comes with a bit of
misnomer in the country.

But that's changing with
more and more people are
getting exposed to interna-
tional markets, said an in-
dustry source

hiruvikram
Nikam, execu-
tive director at
Bangalore-
based Amrut
Distillery said,
the premium segment, es-
pecially the single malt, is
moving towards cork clo-
sures that can trap the aro-
ma safe in bottles for long.

“We have 26 expres-
sions of single malts with
cork necks, specially read-
led for the international
markets.”

Amrut is the oldest dis-
tillery in the country and it
manufactures Amrut  Fu-
sion, the country's first sin-

gle malt whiskey, which se-
cured a place in the
Whiskey Bible in 2010,

Michael Dsouza, Master
Distiller (Paul John single
malts) at John Distilleries
sald, “The main highlights
of wusing natural cork
are, first of all, it is natural;
secondly it offers sustain-
ability, and the third high-
light is that it makes the
product more premium
Corks have been used
across the world for years,
and hence represent a glob-
al style and credibility. But
we do have to practice cau-
tion and ensure we use the
right cork for our products
because the cork literally se-
cures the liquid till a bottle
is opened.”

Paul John, single malt
whiskey comes with five ex-
pressions—Brilliance, Ed-

ited, Bold, Classic, Peated
and Kanya—and two more
expressions are in the
pipeline, all come with
original cork closures.

Leading Indian brands
like Amrut, Paul John and
Rampur  (from Radico
Khaitan distillery) have in-
creasingly  started  using
cork stopping solutions for
their premium brands in
the last couple of vears.

India currently, imports
one million corks a vear, the
volumes have grown at 90
per cent in the last couple of
vears and are expected to
grow at 30 per cent CAGR
in the next five years

The country's largest
cork manufacturer Lisbon-
based Amorim was in India
recently to conduct road
shows on the usage of orig-
inal cork. The company
currently has a 60 per cent
market share in India.

China is emerging as a
huge new cork market with
its large middle class devel-
oping a taste for wine. Tal-
wan, South Korea, Ireland
and Sweden are the other
fast growing cork con-
sumers. Portugal exports
cork to more than 100
countries, with the largest
share of production going
to the US market.

India is the third-largest
and fastest-growing liquor
market in the world. It is
the largest whisky market
in the world, growing at 4-6
per cent per annum. Wine
is growing at the rate of 12
per cent per annum and
gin at 40 per cent, with a
small base.




