UPPERCRUST PEOPLE | SANDEEP ARORA

The Man With High Spirits

t wes & direary suunamer aftemoon m 43%C

all Delba hicat, Fe wit m the “'Jil:ing: arca

of an aleohol distnbutor, a typical dingy
meom with ane -|1"i.1ill.3 fan l:niug'__ﬁ'an?'_r?rrn'
After pwo hours of sweating under the crisp
formal suat, be got lus appomtment cnly
1o be ok, =1 doat think amvone will buy
this alo Jksth &5 bered™™ That B how Sandeep
Arcra, populardy knovn as the Whasky
Ambassadorn lll'!;"_.ll:l.

Cur to today, he stands pe and pocket
wjuiare 1 Erfl.:rr. tin front of enthisiasie
revellers who cherish the bomled up
expenence they am getiing out of the
same de dekd K beral. Thae's the Bie story
of Sandeep Arora— a selfmade man who
experienced  hardships in his Gifc and
discovered a wav o overcame them
“Have you ever expenenced how it feels
1o drnk wiusky made in vour birth year:”
asks Sandeep Arora, brightly Lt eves,
exaatement overflowing through hus enture
oy Langsagee,

Whale working as 3 hardoore marketing
|'-rr|!'r.-.'r'i|::-uul. acroda the telecom, lifestvie
and hooery sector for peardy 30 wears,
he got acguamnted to Bare Whsky
Collectians, Coupled with his MBA in
Intermational Marketmg and his meerest
in Experiential Marketing, he saw an
interesting oppornudny- working with the
mast premnan whaskies of the world. Bemng
a wldsky lover hinuclf, he intmsducod the
concept of rare whiskies and uury spirits
m Inxia when ot was very new: People used
1o go o good bars and order a good drink
that wonedd cost them somewhers between
T150-2200 for onc donk. Here, Sandecp
wias marketing a dank that was exchisive,
aaud '.I.I!'\I!"]:.' oAl 2 massve T25 000 per peg
These were rare whiskies, aged whiskies.

He got further exposure into the waorkd
of exchasive whisky when he was invited by
Willon Grang for an intensive [maining i
Scotland.

Dicaling, wath akoohol distributers gave
him a good idea of the challkenges that
this basiness Faoes, Even onee 1hr'3.' WETE
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comanced of the exchusnaty of the product,
lic found that ks pex |.'I|J.||.-.-|:5vr whas howw
to get people to accept paving T12.000 and
25000 for a dionk, He noticed that the
bars ar which he was pitching his products
themsehres did not tmaly understand  the

vahse of it and weren't doing the best job of

ruarketng it “How could T have expecred
conmumers to gt exacited about a product
il i s offered wath the same enthsism, ™
Sandeep expressed hus concenis of the nime.
To s thas Buaclle, ﬁ.lm[rq1 -.pr-pl'n:l o el
another revolmonury milestone of his life
by lnching professional whisky training
in Inechia. We can imagine what a challenge
at hand that must have been, Introchisang
somcthingg, new' in the market and geiting
people 1o accept it gradually understand
ithe valae of 1t, be exared about 1t and be
abde o market it as an expenence, s
huve been quite 4 challenge, we wonder
but here’s how Sandecp descnbes 1t “IE was
|-L1|.IF|:L, SETCTIAMES., iu.ilnlak:il:l.r_ ovens, Ir was

FANTASTIC!™

The back of the bar was ready The staff

wias rexdy Now was the dme o educane
copsuners, Liang hus mearketiig expertise,
e worked towands customer arteniano,
which ked to a very interesting platfonmn.
Very soon, he became the whisky guy for
soecnal ciicles. Prl:a]dl.‘ srarted ijl.'l.'i.lisl.}_'_ Ik 0o
host whesky dinners— a very novel concepd
and a pgreat pladform. ‘|"|"|1E'|]-::r Wk A :l:liE-:
thing, with a vast market and numercus
opporimitics. Here Sandeep was opening
up a whole new mdche: several new brands
were being bamched; people were excted;
they were -._'-:-|:||J_1I|.'1r|'|.' ke i they weanted
b Koy Enre.

What we know I1:.' now 1% thas 5.|:|u1r¢|5-
snT the one o see huirdles on his parh.
He seems to have a very mataral tendency
b past percerve them as stepping-stones,
opportunities. Here was one more
opportunity that he saw and went with
it. Thus was bom the concopt of “Whisky
Apprecianon”. When people are dninking
ancd h.l.rin?_ a ||::-]I.1.' e, Fosodd was most

defintely poang to be on the tible, People
Watited 1o cat, andd cat ul:nrtl.u'l:l.r_ that
can enhance the expenence of their
':l.'|1i'.'k:|.' r"i.'EILi:]:lf: Thirs rose a |,".Lr5|mit:|.'

UpperCrust

Food, Wine & the Good Life

abaout whisky painings.

“T sucied this subject over the span of
a Pews months and then m 2007, T bunched
the concept of food pairing for the first
e

"11r.i|1hi|:|.g 1% 1ot i‘iL‘-! absoat |.'I_'I'IL'-I.1I11i.'|:Ir_'
akcohol, getting dnunk, pomng crazy. It is not
pust about the 'q.'|_1i.|'i.| Vo are "-'"“""-"l'l'li:l'lk'.-.
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i is all about the spint of the mament,™
savs Sandecp. From being a marketing
professtonal, today, the connosseur and
wihisky enthusiast is part of all things whisky:
You want to stock a pnvate bar, Sandeep
15 voiir best eodsultand. You deant have ai
exchusive whisky duaner, Sandeep is the best
Tsost ‘u'.'hl:'.&:r .|]'-]1|'|:'i.-.i.41:im|, 1.1'|1i.-.!::.' chilbs,

whasky holidays, pravate vintage caks= he is
the man to depend on for an expenience 1o
remember. He started the first ]:-rr_:-!'t'u.l.l:||1.11
training, i the contributing editor of the
Winsky Mugazoee, he even brought the
pqr.\l!'lt:'in::r.u Teowid .?F'I:I'i'.lr'.li:v Ay 1o Indaa.
Sandeep Arora, the Whisky Ambassader of
Tmelia, s rluntvli.]sg e '|.]1i:rils. n!'\.]_m'u] 6

Sandeep Arora
Whisky Ambassador Founder
Spirinul Livary Living
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