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Move over, Scotland. When it comes to refilling their whisky glasses, well-

heeled aficionados in India are reaching out for rare Japanese malts

instead of their tweedy and peaty counterparts from the Scottish islands.  

It's not only the lighter and more floral brands from Japan that are

experiencing a purple patch in India, arguably the world's largest whisky

market. Giving stiff competition to the venerable Scotch, which has been

the mainstay of Indian high net worth individuals for decades, are bottles

of premium bourbon whisky. 

Other than taste and rarity, the return on investment of Japanese whisky is

also higher in most cases.  

For instance, the Scottish Macallan 25-year-old is currently retailing for around Rs 1.5 lakh a bottle. Its price and rarity have risen

by 100% in the last five years, according to Sandeep Arora, director of Spiritual Luxury Living. 
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In contrast, its Japanese rival, the Yamazaki 25-year-old is currently being sold for around Rs 4 lakh a bottle, appreciating by

100% in just three years. "In two years, the price of Yamazaki 18-year-old has gone up from Rs 10,000 to almost Rs 50,000 a

bottle," said Arora. 

'Those who'd shifted to vodka also coming back to whisky' 

Although the Japanese are limiting production, the quality of their single malts is excellent," said Parveen Chander Kumar, area

director-Pune & Nashik and GM of The Taj Lands End, Mumbai. "I have been talking to people who had moved from whisky to

premium vodkas. They are coming back to whisky and the ones from Japan are a big draw. Bourbons are more for younger

consumers." 
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A new entrant to the club is Mitcher's, a bourbon whisky brand whose 25-year-old retails for around Rs 6.5 lakh a bottle.

"Indians are now collecting whiskies more than ever before. While most continue to be single malts, in case of Japanese and

Irish whiskies they can be grain whisky as well. Consumers in relatively smaller domestic markets like Ludhiana, Pune,

Coimbatore and Kolkata are also quite avid collectors," said Sandeep Arora, director of Spiritual Luxury Living. 

Guardian Lifecare CMD Ashutosh Garg's private bar in Gurgaon boasts around 160 bottles of whisky. Although a big fan of

Japanese and Taiwanese whisky, Garg says, "The explosion of craft bourbons is interesting, especially among consumers in the

age group of 30-35."

A bottle of premium bourbon can cost anywhere between Rs 9 lakh for an Old Rip Van Winkle 25-year-old and Rs 30,000 for a

Four Roses 2017. 

When it comes to Japanese whisky, although most consumers pine for brands from producers such as Suntory and Nikka, the

truly discernible opt for Karuizawa, said experts.

"It's not only the price, it's also how you package the experience," said Anil Chadha, VP, Southern Region, ITC Hotels and GM of

ITC Grand Chola. "These days, consumers are opting for whisky dinners where one can pair food with specific variants of

whisky. The availability of luxury brands has changed the entire landscape in India." 


